
M a p I n f o® Site Scre e n e r
A N  E A S Y A N D  C O S T - E F F EC T I V E W A Y T O  F I N D  H O T  N E W A R E A S A N D  A S S E S S

T H E L I K E L Y R E L AT I V E P E R F O R M A N C E O F N E W S I T E S O R  S T O R E F O R M A T S

H OW DO YOU DECIDE WHERE TO BUILD?  HOW MUCH DOES IT CO ST YOU TO BUILD A NEW SI TE?  IF T HE SI TE 

D O ESN ’ TP ER FORM WELL, HOW MUCH TIME AND MONEY HAVE YOU WASTED?  HOW MUCH MAR K ET SH ARE HAS YO UR

COMP ETI TOR GA INED?  SI TE SCREENER PROV ID ES T HE INFOR MATION NEED ED TO MAKE INFOR MED DECISI O NS .

SI TE SCREENER IS A MOD ELING SOLU TION T H AT E VALUATES POTEN TI ALLY T H O US ANDS OF N EW SI TE LO C ATI O NS

AN D ID EN TIFIES T H O SE T H AT ARE BEST, AND WORST, FOR YO UR SP E C IFIC BUSINESS NEEDS, PER MI TTING YOU TO

GROW YO UR BUSINESS WITH CO NFID EN C E .

W h o  w i l l f i n d  S i t e
S c r e e n e r  u s e f u l ?

Site Scre e n e r is ideal for any business that

depends heavily on choosing good locations

to drive re venue. Businesses that are looking

to fill-in existing markets, expand into new

markets, or change their site formats can take

a d vantage of the insight delive red thro u g h

Site Scre e n e r.

W h e n  i s  S i t e  S c r e e n e r
a p p ro p r i a t e ?

Site Scre e n e r p rovides businesses with a set

of target sites with scores between 0 a n d

1000. The higher the score, the more suitable

the site is for your business. Screener is

a p p ropriate when:

• The primary re q u i rement is a “ranking of

potential” rather than a forecast of pro f i t a -

bility or a prediction of business vo l u m e s

• When available data do not permit the use

of a more rigorous model such as S i t e

O p t i m i ze r, Site Simulator or Site Matcher

• T h e re are “time to market” pre s s u re s

• Budgets are constra i n e d

S t r e n g t h s  o f  
S i t e  S c r e e n e r

• Less data intensive than other site models

• Less expensive than other site models

• Quick turn-around time

• Intuitive and easy to opera t i o n a l i ze

• Country independent

• National, regional and market focused

• Based on your existing marketing intelligence

F E AT U R ES

• Fast and cost-effective site analysis 

solution

• Does not require an extensive network 

of existing sites; can be used by any

business where revenue is heavily

dependent on location.

• A collaborative process where variables

influencing new site preferences are

determined based on both MapInfo 

and client expertise

• Site Screener makes the modeling

process transparent to the client

• Features most current geodemographic,

socio-economic, behavioral, and 

lifestyle data available in North America

• Your input is valuable; the solution

is tailored to be specific to your 

business needs

• Models can be national, regional or 

local in scope

G e t to marke t fa st e r

a nd save time and

m o ney by f o c usi ng

y o u r real est a t e

e f f or ts on el i g i bl e

si t es in the Red Hot

a rea s( t h ose with a

high sc ree n i ng score). 



S i t e  S c r e e n i n g  p a r t
o f  M a p I n f o  A n a l y t i c a l
S o l u t i o n s  C o n t i n u um

MapInfo offers a range of solutions targ e t e d

to solving key site, product, customer, and

market business challenges.

Site Scre e n e r is just one of many Site and

Network Planning solutions. The solution 

that is best for your business depends on 

the data you have available, your budget,

your time to market, and your expected 

return on inve s t m e n t .

Let MapInfo prescribe a solution that will 

help you grow your business with confidence.

For sales projections, refer to Site Matcher,

Site Simulator, and Site Optimize r.

M a p  y o u r  r e s u lt s  

The output from the Site Screening model 

can be integrated with MapInfo Pro f e s s i o n al®

for intuitive map viewing. M a p I n f o® Ta rg e t Pro®

can be utilized for further market analysis.

E n s u re success by driving re venue to yo u r

new site through the use of Ta rg e t Pro. Cre a t e

focused targeted marketing campaigns and

m a x i m i ze ROI by reaching sales  maturity

sooner than your competitors.  

S y s t e m  R e q u i r em e n t s  

If delive red as part of MapInfo Pro f e s s i o n a l

and Ta rg e t Pro, you will re q u i re Micro s o ft®

Wi n d ows® 9 8, N T v4 . 0, 2 0 0 0 with at least

1 00mb of available disk space, not including

map and modeled data. 

A s we look to improve our p ro d u c ts, and bett e r

se r ve you, our web site co nt a i ns the most c u rre nt

i n f ormation ava i l a ble on t h i sp ro d u c t. Pl ea se re f e rt o

w w w. m a p i n f o.com for the latest u p d a t es a nd fea tu res .

 

D A T A  R E Q U I R E D

• A set of candidate points representing

potential new sites. An extensive set 

of potential sites can be developed 

by MapInfo using major intersections,

shopping centers, or those provided 

by the client

T R A D E A R E A S A R O U N D  E A C H  

P R OS P EC T I V E N E W S I T E

• Drive-Time Trade Areas

• Drive-Distance Trade Areas

• Circular Trade Areas

• New Advanced Tapered Trade Areas

R A N K I N G  C R I T E R I A  D A T A

• Demographic Data (income, age, occu-

pation, family status, education, etc.)

• MapInfo® PSYTE® Profiles of current

customers

• Situation variables such as distance 

to schools, distance to shopping 

malls, population density of the 

surrounding area

• Competitor information

• Daytime population density

• Customer specific information

• I n n ova t i ve use of Geo-Po t e n t i a l s :

a d vanced measures of proximity 

of competitors, attractors (malls, 

high traffic areas), employment and

demand areas, to your existing sites

and proposed sites

• Weights associated with the ranking

Criteria Data

• Example:positive weight on population

density, accessibility to schools, and

accessibility to shopping malls

• Example: negative weight on proximity

to competitor, competitive index scores,

distance from highway, percentage of

low income households

finance: Disposable income, wealth, untapped potential, financial PSYTE, estimates and projections

retail: Consumer spending potentialfor hundreds of products. Purchasing and Lifestyle Behavior. 

telco: Telco demand estimates and forecasts (DSL, Household InternetSpending, etc), MapInfo GeoTel Datasets.

MapInfo Analy t i cal Sol ut i o ns Co nt i n u u m


